
AYMERIC − PIERRE JEAN − HEWAD − ABDEL-KADER − STÉPHANE − PATRICK − MARIE-CAROLINE − NAWEL − HAMDI − 
CASSANDRA − FLORIANNE − ROLLAND − ALEXIANE − MANDY − PRAGATHEASHWARAN − NICOLE − PIERRE-JACQUES − 
YOUNES − PIERRE GUILLAUME − MARIE-CHARLOTTE − VALENTINE − ANGÉLINE − SABRI − MUSTAFA − LÉONARD − LENA 
− YU − KADIATOU − NAÏMA − JULIAN MATEO − MARIELLA − YOUNESS − ABRAHAM − KHADRA − CELESTE VIRIDIANA − ANNE 
− IBRAHIM − SIMON − YUFEI − NAJIM − ORIANNE − LAURÈNE − MARILYN − JOANNA − ATMAN − NEMR − CHARLYNE − EZAT 
− JUGURTA − ELOM − MICHELLE − JULIE − HUIXIN − PIERRE-MARIE − STEEVES − IBTISSAM − DOVI − KATTHIYA − JUSTE 
− CLAUDE-MICHEL − YOAN − ALLAN − JEAN-JULIEN − CHARLY − PIERRE-ADRIEN − OPHÉLY − MAHER YAHYA HAMZAH 
− FATMA− LAURINE − SHAN-SHU − ANNABELLE − ELVIRE ALINE − GAULTIER − COLINE − MALORY − AMAURY − DARREN − 
CHRISTÈLE − HEIKE − SERKAN − ANGELA − NOËLLE − SUZELLE − OUSSAMA − LAURA − JOSIANE − MAURICIO − AZZEDINE −  
MARIE-EMILIE − EKATERINA − NASSIMA − NAGHAM − RÉBECCA − JUHI RAJENDRA MANGALA − ADNAN − KHALIDA − 
ADAM − JING YE − TOMASZ − CHONG YAN − ANAS − AIMAO − SERVANE − ABDOUL AZIZ − PABLO − GAENAELLE  − XIAOLI 
− JIAMING − FRANÇOISE − GUSTAVE − MANON − ADELAIDE − LAURIANE − JILLES − ALEXANDRE-CONSTANT − SOFIANE − 
OLIVIER − INGRID − BÉNÉDICTE − RUIQI − CÉCILE − EMILIENNE − GERY − JÉROME − ANNE-JULIE - IDRISS PASCAL − PIERRE 
OLIVIER − YUKUN − FATINE − SOFIAN − ABDELAHAD − GÉRARD − MORAD − CLAUDE-MARIE − GWLADYS − SANDIE − CINDIE 
− CONSTANTIN − MILTON − RANJITH KUMAR − SEVERIN − JULES − NABIL − MARJOLAINE − JACQUES − MICHÉE − OUMAYMA 
− IHSAN − DUONG ANH − ARAME − KARINE − KOFFI − KATHARINA − WALID − JORDAN − LINYUN − ANNE-CLAIRE − SOMMAYYA 
− JOHN − CLAUDIE − ARMAND − ANNE-VALÉRIE − ESTHER − FARA − DJAMEL − ESTHER  CHARLIE − MIRABELLE LAURE 
− QING − QUENTIN − MAGALI − JASON − DULCE − LUC − LAURIS − RAOUL − CORINNE − LISELOTTE − EDUARDO − QIAN − 
LADY − JORIS − KLANTCHA LOIC − ELISE − LALI − ARTHUR − ERIKA − ANDREW − GAËLLE − EMMANUEL-HENRY − VIVIEN − 
ANTONIO − DENOAL − LAILA − KATARZYNA − ALEXIS − ANIS − PIERRE-DANIEL − LOUISE − SÉGOLENE − HELOISE − BO − LI JIA 
− CLAIRE − HANAA − PATRIK − MOHAMMED − ADDA − AÏKEL-ANDRÉ − JEAN-CAMILLE − BRAHIM − WALTER − PIERRE-ANDRÉ 
− PERRINE − THÉODORA − EL MAHDI − MATTHIAS − AUDREY − ALEXINE − HAMZA − SAFAE − GWENNAËLLE − MARGAUX − 
ALEXIANA − SOUFIANE − DANA − AMBRE − JANET − PIOTR − SIHAM − ANITA − GEORGETTE − JOCELYN − MARIE-JOSÉPHINE 
− CHARLES-EDOUARD − JULINE − ROUSLAN − FENG − PATRICIA − ALEXANDRE − PIERRE-ALAIN − VAITIARE − GHASSAN − 
BRANDON − ROGER − MADELEINE − LYSE-CLAIRE − RAPHAËLE − MENDEL − ANOUAR − LEI  − YOUSSRA
IMANE − JEAN-PHILIPPE − JEAN-THIERRY − LOTHAIRE − GABRIEL − PHILIPPE-OLIVIER − RAVI CHANDRA − YANIS − SAÏDA 
− KPADÉ − SIMONE − RASTISLAV − VANI PRATHYUSHA − CHRISTELE − CHAKIB − DANIEL − NAVYA − MARIE-AIMÉE − 
GEORGINA − ALBANE − CHÂU − HUA − DIMITRI − BRUNE − ANINDYA − OPHÉLIE − DENISE − CLÉLIA − QINGYANG − JIMMY − 
BONAVENTURE − XUAN − YAËL − YVONNE − JOËL − GABIJA − SHARIF − QUOC VINH − JEAN-NICOLAS − ANNE-CHARLOTTE 
− HUIFANG − MARIE-JULIE − ELOÏSE − BINTOU CIRÉ − BTISSAM − MIALY − MARIE-CÉCILE − HANENE − KATARZYNA − KETTY 
− HAOYI − JEAN-FABRICE − MARIE-BERNADETTE − NORVAN − JEANETTE − BRUNO − BENOIT − ANTOINE − ALEXIA MAXINE − 
JOACHIM − GHISLAIN − SMAÏL − FLORA − STEFFIE − AKIM − ROBIN − PATRICE − YASMINE − ELIZABETE − ANAÏS − HALWARD 
− EVE − GHYSLAINE − ELIO − LUIGI − STEVE FRANCK − MOSES JOHN − RYAD − MIAO − NAJIB − THEO − DELPHINE-SOPHIE 
− ANIKET − UGO − FRANK − CHRISTIAN − CÉCILE-SOPHIE − IWONA − CHARLIE − KATHERINE − CHEN − ANTONIN − MOUNA 
− MYRIAM − FERRÉOL − CLELIA − FRANCOIS-HUBERT − JULIA − JEANINE − ANOUK − STEEVE − ANIELLA − LILY − FLORIE 
− ANNE CLAIRE − JING − CARL PHILIP − FATIMA − FRANCOIS-XAVIER − NOLWENN − PAPA ABDOU − JORDY − HARMONY 
− BRIGITTE − MOUNIR − MARIANNIG − AYMERICK − LINDA − MONIKA − ANNETTE − ADAMA − DOUGLAS − ALINE − FOUAD − 
ANNA − PIERRE-THOMAS − KARIN − LAËTITIA − JEAN-RÉGIS − AISSAM − SILIANE − MARTIAL-JEAN-FRANÇOIS − JEAN-MARIE 
− YALCIN − AUBIN − JIA − OTILIA − KIERAN − MARIE-PIERRE − PIERRE-EDOUARD − HEIDI − SOURYANA − CHARLES - PHILIPPE 
− EDWARD − NIHAD − ANDY − MATHEW − CYRILLE − TANIA − MARCELO − ROMARIC - MARINA − RICCARDO − AARTI 
YASSINE − KIMBERLY − FERNANDE − MOHAMMED AMINE − MARIE-ALINE − YOSRA − JULIANNE − XIAOMENG − 
BAUDOIN −AXELLE − BAPTISTE − ERIC  − JOSEF − ARCANGELA − GWENDOLINE − WOJCIECH − LORÈNE − THUAN − MARC-
CÉDRIC − GRACE ELSA − EMILIE − CILIA − GRÉGORY − EDITH − JLAN HONG − THIBAUD − FIONA − RACHAAD − MBAYE − JEAN 
CHRYSOSTOME − MARIE-THÉRÈSE − VIVIANE − SWANNY − JEAN-BASILE − LEILA − NOËL − SUMER − MATHIEU − ASMA − 
MERILIE − MAJDOULINE FADELLA − MALIKA − HUI − BEATRIZ − SYLVAINE − CORENTIN − SMAIL − BÉATRICE − JOSETTE − 
RUOYUN − ADELIE − VITAL − KRISZTIAN − JUAN CARLOS − FRANCK − CLINTON − SYLVAIN − SALAH− MARIACARMELA − 
MARIE-EVE − ANGELO − JESSICA − YVES STEPHANE − GEORGE − YASSIR − PEDRO − ANA ALEXANDRA − PIERRICK −  
JEAN − EDWIN − JEAN-CHRISTIAN − DRAZEN − DIMITRY − HAJAR − ZAKARIA − PIERRE-LOUIS − PAULETTE − AMATA − MARIE-
LOUISE − RABAH − AURÉLIA − THAGHBALOUTE − CHRISTIANE − FLAVIENNE − JEAN-MICHEL − MICHELINE − MADELINE − 
XIAOYU − MARK − MATTEO − COSIMO − FOAD − ANGÈLE − MARIA XIMENA − ANTOINETTE − KAUGHNAN JOSEPH − LADIOLAV 
− RUDY − AÏNI − ELINE − YAWO SELOM − CHRYSTÈLE − MARIA JOSE − SORAYA − GINO − JUNIOR − SAM − FREDERIC − RAHUL 
− KATELL − MAGUY − SOFIA − CHUNXUAN − MOURAD − ANTONNIN − JACQUELINE − TATIANA − BRENDA − CHANTAL − ELISA 
− AHMED ACHRAF − FABIENNE − JOIE-CLAIRE − FANNY − KOSSIVI − NAWAL − ALBÉRIC − AMÉLIE − STEVE-AIMÉ − ÖTHMAN 
− YGLINGA − ALAIN CYRIL  − QILONG − VIRGILIA − MARINA − RICCARDO − AARTI − KHALID MOHAMMED ALI − MELAINE − 
ANDREA − DAVID − OUSSOUNA − LAURA ESTEFANYA − JEAN-FRÉDÉRIC − CÉDRIC − RAJKUMAAR − ALVARO − LÉNAÏG − 

MASTERS 
OF SCIENCE 

Les cours                   la vie qui va avec

• Business Intelligence & Analytics 
• Control, Audit & Corporate Finance
• International Commerce & Digital Marketing 
• Project Management

 

 
Contacts
International students

Mohamed ELZAYADI 
Recruitment Manager 
mohamed.el-zayadi@esc-clermont.fr  
+33(0)4 63 79 42 18

Suivez toutes nos actualités sur les réseaux sociaux 

Groupe ESC Clermont 
4 boulevard Trudaine 
63000 Clermont-Ferrand 
04 73 98 24 24
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French students  
Maxime GUICHARD 
Promotions Officer  
maxime.guichard@esc-clermont.fr  
+33(0)6 38 63 23 24

   

ADMISSION
ENTRY REQUIREMENTS
• A 4-year Bachelor degree or Validated Master 1
• Proficiency in English (Official TOEFL score of 550 at least, or IELTS 6.0)

SCHOLARSHIPS
Early bird scholarships:
• Reduction on the fees for students who pay the full fees before starting the programme.

Scholarships provided by ESC Clermont Foundation:
• Scholarships based on three criteria: Financial situation, academic performance and behavior of the students.

Scholarships to go abroad:
• Scholarships allowing students to finance part of their stay in Europe as part of their study abroad in partner university 

or internship.

APPLICATION PROCEDURE
• All applications are to be submitted on line on http://www.esc-clermont.fr/en/apply-online/
• Candidates will be invited to take a skype interview on an automated video conference aiming to evaluate their academic 

profile, motivation and linguistic skills.

TUITION 
FEES

11,000 EUROS 
FOR THE MSc. PROGRAMME

FEES ALSO INCLUDE:
• Access to online learning resources
• Access to JobLab
• Subscription to the student union 
• Access to ESC Alumni during 2 years

        Join us 
    at ESC Clermont

MSc
M a s t e r  o f  S c i e n c e



Groupe ESC Clermont fosters ERS engagement amongst 
its students. Various initiatives directly relating to societal 
responsibility have been launched through various Students 
Associations. Students in the Grandes Ecoles have always 
been expected to participate in student associations to gain 
experience, maturity and a certain autonomy as complementary 
experience to their academic courses. Groupe ESC Clermont 
encourages students to take part and support its Student 
Associations and various societal projects and humanitarian 
causes:   

STUDENT’S UNION 
LE BUREAU DES ELEVES 

STUDENTS SPORTS SOCIETY 
LE BUREAU DES SPORTS 

STUDENT CULTURAL SOCIETY 
POLE CULTURE

STUDENT CREATIVITY SOCIETY 
BUREAU DE LA CREATION

STUDENT VOLUNTEERING 
SERVICES 
POLE HUMANITAIRE

STUDENT JOB CENTRE 
ALTERNATIVES

STUDENT MUSIC SOCIETY 
FESTIV’EN ZIC

STUDENT BUSINESS SOCIETY 
SEGMA

STUDENT AMBASSADOR 
SOCIETY 
GO2C

provides students with a sense 
of community and enhances 
cohesion. Social events, clubs and 
networks help provide openness 
in a welcoming environment and 
promote a positive image of the 
Business School: Fresher week-
ends, the winter annual Ball, 
the Spring Gala, the Graduation 
evening event, Afterworks, cultural 
activities for newcomers...

Football, rugby, handball, 
basketball, volley-ball, 
cheerleading, skiing. The 
Association “Semineige” organises 
a four-day skiing trip.

It organises international culinary 
and œnological events, with 
themes based on food and drink 
from around the world.

Unites creative minds in clubs 
or during lessons and travels in 
a vast range of fields, including 
journalism, graphic wdesign, travel 
and the discovery of different 
cultures and social issues,  art 
photography and exhibitions, 
music- students form pop bands…

An association which provides 
students with temporary jobs.

A musical festival organisation 
providing a stage for semi-
professional, turned professional 
artists waiting for the big break. 

A company run out of the Business 
School by the students themselves 
for the past 46 years. It provides 
Strategy, HR, Finance and 
Marketing support to local young 
entrepreneurs looking to create 
their own businesses or develop 
their Start-Up or a new business 
activity of a small or medium-sized 
company. 

Engages in the organisation of 
many charitable and humanitarian 
events and initiatives (weekly 
visits to elderly and retired 
people; organising food collects 
in partnership with a renowned 
French food bank Association 
« Restos du Cœur »; collecting 
second hand clothes, shoes, 
bags etc..; fundraising alongside 
charities… 

The largest Association at Groupe 
ESC Clermont, where students act 
as ambassadors for the Business 
School.

Student 
associations 

& student life
Clermont, 
               so close to european              
                    capitals

About 
the MSc. 
Programme

DYNAMIC COURSES

The Master of Science is a specialized Master’s programme 
that provides students with expertise in a certain area of 
specialization or domain. Students will also acquire general 
managerial skills and competencies that are essential to having 
an outstanding career in any field. 

The programme is designed for:
• Fresh graduates or graduates with little experience 

Those who would like to pursue postgraduate studies in order to specialize in a 
particular area boosting their career prospects upon finishing the programme

• Professionals with several years of experience
Those who are looking forward to returning to studies to gain specific expertise and 
acquire new skills with the aim to develop their professional career further in an 
evolving job market

The Master of Science deploys a dynamic and innovative approach to teaching, one that 
reinforces practice through the different learning methods: face-to-face learning, case 
studies, company projects, lectures by professionals and coaching.
Lectures are delivered by:
• High-level leaders stemming from the management world including managers 

and consultants from various backgrounds, fields and industries.
• Faculty professors recognized as experts in their fields of study.

Only 5% of the world’s business schools 
are AACSB-accredited.

All our MSc. programmes are CGE 
accredited (Consortium of Graduate 
Schools of Management which is a 
network of the 38 business schools in 
France offering quality education).

Screenshots from MSc in BIA’s courses

2 new associations : 
COULEUR TOUCAN a student communications service 
ESPORT ENTHUSIASTS a student online gaming team competing in online tournaments

Clermont-Ferrand is surrounded by volcanoes, including the Chaine des Puys, 
recently recognized by UNESCO as a World Heritage Site. Formed 95,000 
years ago, it has been inactive for around 6,000 years. Don’t worry about 

unexpected rumbles!
Clermont-Ferrand is close to other major French and European cities:

• Paris, the most visited city in 
the world, with the Eiffel Tower, 
The Louvre Museum or the 
Champs Elysées Avenue is just 
a 3 hours away by train

• Lyon, the main city of the 
Auvergne Rhône-Alpes region 
with its historic districts and 
culinary specialties is within a 2 
hours drive, and the ski slopes 
of the Alps are just a 2 hours 
drive further

• The Mediterranean Sea and 
its coastal towns of character: 
Marseille in France, Barcelona 
in Spain, La Spezia in Italy…

• Geneva, Brussels, London, 
Berlin, Amsterdam ... 
European capitals are just a 
few hours away for exotic trips 
and easily reached by plane



PROGRAMME TIMELINE

INTERNATIONAL 
ENVIRONMENT
MSc. programmes welcomes mainly international students 
coming from all over the world. Those students come from 
different nationalities, study backgrounds, experiences and 
ages. This generates a unique mix of students and assures a 
diverse multicultural atmosphere allowing students to prepare 
for working in an international setting.More than 20 different nationalities (2017-2018)

Asia
Africa & Middle East
Europe
North America
South AMerica31%

17%

7%

9%

36%

INTERNSHIP & 
CAREER ADVISING 

CLASSES 
& SUPPORT

As part of their study curriculum, students will take on an 
internship/work placement upon finishing their study period. 
This is a unique opportunity to bring what they learned in the 
classroom into practice, develop new skills and boost their 
career opportunities. 
Students are accompanied through their integration into the 
professional world:
• Career counseling
• Networking
• Career days
• Conferences and workshops.

FRENCH COURSES

Basic cores 

From October 
to December

Advanced cores

From January 
to May

Internship & Thesis

From June 
to December

Graduation

April 
the following year

A professional experience lasting for a minimum of 4 months is required and may be completed in France or abroad. Each 
student is individually supervised by a designated tutor and completes a thesis, followed by an oral defense.

parlez-vous

français?
As part of the curriculum, students will attend French classes 
according to their level to improve their language competencies 
significantly and allowing them to get the most out of their 
experience in France by integrating into the French culture.



PROGRAMME CONTENT

MSc in Business 
Intelligence & Analytics
DATA IS THE 
NEW OIL

and data analysis is now critical for companies wishing to improve their management, accelerate 
decision-making, and find new business models. This Master of Science aims at training Business 
Intelligence and Analytics professionals who will provide decision support to managers and enable 
them to benefit from a transverse consolidated view of their data, not only to understand what 
happened in the past, but also to better anticipate the future, through an efficient collaboration 
between the different business areas and information systems of the company.

PROGRAMME STRENGTHS
• Answer to the current demand of the digital trend on Business Intelligence and Analytics
• Mix of theory, practice and external conferences from professional references
• Usage of market-leader softwares through projects in agile method

TARGETED SKILLS AND COMPETENCIES
→ Knowledge of the concepts, methods and tools of Business Intelligence and Analytics
→ Identification of business opportunities through data analysis and business requirements
→ Efficient (lean) and flexible (agile) way of working between Business and Information Systems

SEMESTER 1 SEMESTER 2 SEMESTER 3
Business Intelligence & Analytics – Basics Business Intelligence & Analytics – Advanced Professional Mission & Thesis

Introduction to Business Intelligence 6h  Knowledge Management 6h  Master’s Thesis

Organization of Business Intelligence 18h  Advanced Data Modeling 24h  Oral Defense

Methodology in Business Intelligence 18h  Advanced Data Discovery 24h  Company Assessment

BI Methodology Applied (Group Project) 36h  Advanced Data Visualization 24h  

Fundamentals of Business Intelligence 18h  Advanced Analytics - Qualitative Data 30h  

Segmentation of Business Intelligence 30h  Advanced Analytics - Quantitative Data 30h  

BI Segmentation Applied (Group Project) 36h  Advanced Analytics Applied (Group Project) 42h  

Management & Communication Skills Management & Communication Skills 
Introduction to Business 12h  Strategic Management 18h  

Mastering Data in Excel (e-learning) 15h  Information Systems for Managers 18h  

French Language Classes
(or Certification Voltaire)

30h  French Language Classes (or Certification 
Voltaire)

45h  

Thesis Methodology I 3h  Thesis Methodology II 9h  

Career Development & Counseling Career Development & Counseling
Job Marketing 6h  Job Marketing 9h  

Individual Counseling 3h Individual Counseling 3h

Meetings with Practitioners 6h Meetings with Practitioners 9h

Head of the Programme
Sébastien DOUAILLAT
sebastien.douaillat@esc-clermont.fr



The provision of workshops, conferences 
and lectures by inviting experts from 
reputable companies such as Credit Agricole, 
CGI, MicroStrategy, Michelin is one of the 
distinctive superiorities of the programme. 
The team-based, real-life case studies and 
topics throughout the whole program allow 
for critical knowledge application within the 
team”

“The level of teaching is very high and the 
accuracy of the course on the practical 
application of Business Intelligence and 
analytics in the workplace makes it more the 
worthwhile. It is also fun working with high 
level BI tools that helps you get that edge in 
real life experience. I truly believe this course 
will help you cope with the future demands 
in the workplace and I’m truly honored to be 
part of it.”

“Being in this programme has really 
exceeded my expectations. The balance 
struck between theory, practice (with 
relevant software) and conferences with 
professionals helps to understand the 
importance of Business Intelligence to any 
organization, and has equipped me with 
the right knowledge and technical skills to 
function in any setting I find myself. I highly 
recommend this programme to everyone”

Alay 
YARADANQULIYEV  
Class 2018 
from Azerbaijan

Flip 
VAN DER MERWE 
Class 2018 
from South Africa
Professional Rugby 
player, ASM Team

Adetutu 
OBATERU  
Class 2018 
from Nigeria

TESTIMONIALS

THEY WORK 
WITH OUR GRADUATES

In the long term, with complementary skills and additional 
experiences, students can expect to reach other expertise jobs 
such as Data Scientist, or management jobs such as Chief Data 
Officer. 

CAREER OPPORTUNITIES
ON “BUSINESS” SIDE 
• Business Analyst
• Data Manager
• Information Manager
• BI/BA Project Manager
• BI/BA Team Manager

ON “INFORMATION SYSTEMS” SIDE 
• BI/BA Functional Analyst
• BI/BA Consultant
• BI/BA Architect
• BI/BA Scrum Master
• BI/BA Domain Manager

PARTNERSHIP

MSc Business in Intelligence & Analytics

DUAL 
DEGREE Germany, Master of Arts in International Marketing and Sales



SEMESTER 1 SEMESTER 2 SEMESTER 3
Fundamentals of Finance & Accounting ADVANCED FINANCE, CONTROL & AUDIT Professional Mission & Thesis

Financial Accounting I 18h  Modeling for Finance and Market Analysis 27h Master’s Thesis

Financial Accounting II 18h  Principles of Management Accounting and 
Control 33h Oral Defense

Financial Statement Analysis 24h  International Accounting 27h Company Assessment

Corporate Finance 36h International Financial Auditing 30h

Corporate Law 12h Fraud Investigation 24h

ERP for the financial controller 18h  Internal Control, Internal Audit and Risk
Management 30h

Serious Game: Portfolio Management 
Project 36h Applied Audit and Consultancy Project 12h  

Management & Communication Skills Management & Communication Skills 
Introduction to Business 12h  Strategic Management 18h  

Mastering Data in Excel 18h  Information Systems for Managers 18h  

French Language Classes (or 
Certification Voltaire) 30h  French Language Classes (or Certification 

Voltaire) 30h  

Thesis Methodology I 9h  Thesis Methodology II 9h  

Career Development and Counseling Career Development & Counseling
Job Marketing 6h  Job Marketing 9h  

Individual Counseling Individual Counseling

Meetings with Practitioners Meetings with Practitioners

PROGRAMME STRENGTHS
• Putting the theory to practice through real time audit mission performed in a company
• Online ressources and dedicated training platforms made available to prepare for both the AMF 

and ACFE certifications through the CFPB and ACFE partnerships repectively
• Culturally and academically diverse student groups 

TARGETED SKILLS AND COMPETENCIES
→ Use of financial information to make decision
→ Identification of corporate risks and fraud issues and ways to manage and to fight against them 
→ Knowledge of tools for management control and internal control and applications for financial 

modeling (ERP, Excel VBA)

MSc in Control, Audit
& Corporate Finance

Head of the Programme
Yves RANNOU
yves.rannou@esc-clermont.fr

THE RIGHT APPROACH 
IN THE WORLD OF 
FINANCE

In a risky business environment, the role of internal control and audit has been reinforced these 
last years. Students need to be prepared for this new environment: in this context, the first aim of 
the MSc in CACF is to provide them with a modern and effective approach of the tools needed in the 
world of finance. After completing the CACF programme, students will be able to conduct an audit 
mission in a company, perform a financial analysis of a business and assess the risk of an activity in 
order to improve its performance and efficiency.

PROGRAMME CONTENT



CAREER 
OPPORTUNITIES

THEY WORK 
WITH OUR GRADUATES

TESTIMONIALS

• Financial Analyst
• External Auditor
• Internal Auditor
• Risk Manager

“After one year of study and 6 months of 
successful internship at Société Générale, 
I signed a two-year VIE contract to work in 
one of the bank’s fixed income desks in New 
York. ESC Clermont seduced me immediately 
with its major advantages: A committed 
faculty, composed of known and recognized 
professors and experts from the field. Class 
rich in ideas, cultures, experiences and an 
environment favorable to the intellectual 
curiosity and academic courses, corporate 
missions and individual monitoring.”

“I am being exposed to projects which 
requires me to analyze current stocks, ETFs, 
options and futures that are trading in real-
time. With current industry professionals as 
professors, the courses are based on current 
industry practices and procedures compared 
to traditional learning. Being exposed to both 
US GAAP and IFRS elevated my marketability 
in my career field and desirability to future 
employers.”
  

“I believe it is because of this program I was 
able to secure an internship as a Financial 
Analyst at the European headquarters 
of Nike in the Netherlands. During my 
Internship I applied aspects of what I learned 
quickly and effectively and ultimately add 
value to my team. As a result, I was offered a 
full-time position”

MSc in Control, Audit & Corporate Finance

Tuguldur 
DAAVADORJ  
Graduate 2017 
from Mongolia
VIE Contract, 
Société Générale

Leeza 
BRIGHT   
Class 2017 from 
United States

Thomas 
RUIGROK   
Graduate 2015 
from Netherlands
Key Account Finance 
Manager, Nike

PARTNERSHIP
DUAL 
DEGREE Germany, Master of Arts in Auditing, 

Finance & Governance (MAG)



PROGRAMME STRENGTHS
• Putting the theory to practice through real world commercial and digital marketing missions
• Designed in collaboration with local and international partner companies
• Opportunity to build an international network of students and professionals from different sectors 

and cultural backgrounds

TARGETED SKILLS AND COMPETENCIES
→ Mastery of digital tools (e.g. webpage design, Google Analytics, SEO, creating social networks 

presence and managing online communities…)
→ An understanding of global economic and commercial trends as well as local business practices
→ Strong competencies in building marketing strategy and the use of marketing tools and sales techniques

MSc in International Com-
merce & Digital Marketing

GLOBAL VISION 

& LOCAL
AWARENESS 

In the commercial world of the 21st century the skill set that is expected from a professional is much 
more diverse than it was just a few decades ago. Parallel to embracing globalization, managers need 
to be aware of local market characteristics more than ever and should also possess of the skills and 
knowledge to access these markets with digital means. The ICDM program not only offers students 
a unique combination of skills and knowledge in marketing and sales, digital and social media and 
international commerce but also opportunities to pursue professional projects at various companies, 
ranging from local to multinational.  

SEMESTER 1 SEMESTER 2 SEMESTER 3
Digital Marketing International Commerce & Business Professional Mission & Thesis

Marketing Communication and Media 
Management 18h International Commerce 24h Master’s Thesis

Designing and Managing Marketing 
Research Projects 18h International Business and Geopolitics 24h Oral Defense

Social Media and Community Management 18h International Marketing 18h Company Assessment

Digital Marketing 36h International Contract Law 12h

Web Site Development 24h Cross-Cultural Marketing 18h

Web Analytics 18h Sales Techniques 12h

Competitive Pricing 9h Negotiation Skills 12h

DM Project 21h Business Data Analysis 12h

Digital Tools 18h

"Les Négociales" Challenge 6h

IC Project 24h

Management & Communication Skills Management & Communication Skills

Marketing Fundamentals (catch-up course) 9h  Strategic Management 18h  

Introduction to Business 12h  Information Systems for Managers 18h  

Mastering Data in Excel 18h  French Language Classes (or Certification 
Voltaire) 30h  

French Language Classes (or Certification 
Voltaire) 30h  Thesis Methodology II 9h  

Career Development and Counseling Career Development and Counseling
Job Marketing 6h  Job Marketing 9h  

Individual Counseling Individual Counseling

Meetings with Practitioners Meetings with Practitioners

Head of the Programme
Balázs SIKLÓS 
balazs.siklos@esc-clermont.fr

PROGRAMME CONTENT



CAREER 
OPPORTUNITIES

THEY WORK 
WITH OUR GRADUATES

TESTIMONIALS

“It is very interesting as most of our teachers 
are, in fact, professionals who come to teach 
us how it works in their everyday life jobs, 
which makes the content of the courses 
more interactive. I am currently working as 
a Product Manager Assistant in a worldwide 
Pharmaceutical company, where I care for 
improving and developing new supports, in 
synergy with Regulatory and Medical areas, 
for the commercial team.”

“The sessions provide excellent treatment 
of the main topics relevant to the BI world 
and function as a basis for bridging the 
gap between information technology and 
business practitioners. In-class exercises 
allowed me to connect the theory to real-
life.”
  

“The fact that this course also involved an 
internship was a big bonus for me  – as 
this would be an ideal opportunity to work 
in a company in France, in a business 
development role. My experience of this MSc. 
has been a very positive one – the range 
of subjects taught and their content has 
been extremely interesting, and I really like 
the way that all the classes have been very 
practical and relating to working a business 
environment.”

MSc in International Commerce & Digital Marketing

Charlene 
FANGET  
Class 2017 
from France
Product Manager 
Assistant, SANOFI

Aigerim 
SAKTAGAOVA    
Graduate 2016 
from Kazakhstan
Assistant Logistics 
Manager, Abbott

Florence 
ABENDANON   
Graduate 2016 
from UK
Intern, INGEROP

January 
Intake
available

ON “INTERNATIONAL COMMERCE ” SIDE 
• Export Manager
• Sales/Commercial Manager
• International Commercial Manager

ON “MARKETING AND SALES ” SIDE 
• Product Manager
• Social Media Manager
• International Marketing Manager

DUAL DEGREE
, Germany, Master of Arts in International Marketing and Sales



PROGRAMME CONTENT

MSc in Project 
Management

PROGRAMME STRENGTHS
• Real life projects and event projects coached by certified professionals
• Comparative approaches to project management (waterfall versus agile)
• Free annual PMI membership and access to project management resources

TARGETED SKILLS AND COMPETENCIES
→ Knowledge of concepts, methods and tools to plan, steer and control projects
→ Leadership in project management through business, technical and soft skills
→ Lean principles, agile methods and digital tools as new paradigms in projects

SEMESTER 1 SEMESTER 2 SEMESTER 3
Project Management  – Basics Project management – Advanced Professional Mission & Thesis
Project Management Fundamentals 
(Part I)

36h Project Management Fundamentals (Part II) 42h Master’s Thesis

Project Management Soft Skills 18h Pitching and Branding my Project 18h Oral Defense

Cost and Resource Management 18h Communication and Stakeholders 
Management

18h Company Assessment

Quality and Risk Management 18h Supply Chain and Procurement Management 18h

Introduction to Agile Methods 18h Introduction to Lean Management 18h

Project Management Softwares 18h Certification Preparation (PMI and Lean/
Agile)

24h

Event Project Management (Part I) 36h Event Project Management (Part II) 42h

Management & Communication Skills Management & Communication Skills
Introduction to Business 12h Strategic Management 18h

Mastering Data in Excel (e-learning) 15h Information Systems for Managers 18h

French Language (or Certification 
Voltaire)

30h French Language (or Certification Voltaire) 45h

Thesis Methodology (Part I) 3h Thesis Methodology (Part II) 9h

Career Development & Counseling Career Development & Counseling
Job Marketing 6h Job Marketing 9h

Individual Counseling 3h Individual Counseling 3h

Meetings with Practitioners 6h Meetings with Practitioners 9h

BECOME EFFECTIVE PROJECT 

LEADERS
Projects are getting more and more complex in an ever increasing international and cross 
cultural context. Project managers are change agents and this MSc in Project Management 
is designed for students who wish to improve their knowledge, skills and potential as highly 
efficient project leaders. While preparing both the PMI and lean/agile certifications, students will 
have the opportunity to develop several real projects during their academic journey supervived 
by professional practitioners coming from market-leading multinational companies.

Head of the Programme
Sébastien DOUAILLAT
sebastien.douaillat@esc-clermont.fr



“The best thing about the Project 
Management course is that the lectures and 
tutorials are interesting and academically 
stimulating, and applied to real-world case 
studies which is extremely useful. I felt 
welcomed and supported at ESC Clermont, 
and Clermont-Ferrand is a great city for 
student life

“A rich programme focusing on developing 
the knowledge and skills of international 
students, encouraging them to work in 
teams, understanding each other’s cultures 
as well as providing them with the right 
tools, new technologies, and methods which 
can be implemented in projects. Courses 
given by highly experienced and professional 
staff, allowing the students to have a clear 
perception of the business world today”

“When I joined this programme, my objective 
was to be a consultant. Now I am CAPM® 
and PRINCE2® certified and I work for CGI. 
The teaching staff is composed of veteran 
professors who generously shared their 
experiences with us. They provide solid 
background knowledge, along with great 
energy and enthusiasm. The conducted 
discussions, debates, and roundtables made 
the courses dynamic and lively”

Gautham Ram 
ARUMUGAM  
Class 2017 from India
Intern, United Nations 
Industrial Development 
Organization

Sarah 
MARHABA  
Graduate 2017 
from Lebanon
Training Project 
Manager Intern, AXA

Mehdi 
MEZGHANNI  
Class 2017 
from Morocco
Business Analyst, CGI

TESTIMONIALS

THEY WORK 
WITH OUR GRADUATES

PARTNERSHIP

• Project Manager
• Program Leader
• Product Owner
• Scrum Master
• Entrepreneur
• Consultant

CAREER 
OPPORTUNITIES

MSc in Project Management

DUAL 
DEGREE United Kingdom, 

MSc in International Business
Germany, Master of Arts 
in International Marketing and Sales



Possibilité de suivre le programme dans le cadre d’un contrat de 
professionnalisation du 1er septembre au 31 août.
Le parcours de formation en alternance comprend 16 semaines de cours :
→ 3 semaines de tronc commun (en septembre, juin et juillet),
→ 13 semaines d’enseignements métiers avec les étudiants « classiques » :

• « basic cores » d’octobre à décembre,
• « advanced cores » de janvier à mai.

→ La soutenance de la thèse s’effectue dans le mois qui suit la fin du contrat.

Optez pour  
l’alternance 

RYTHME DE L’ALTERNANCE
2 semaines en entreprise / 1 semaine à l’école

→ Vous pouvez consulter le calendrier d’alternance sur 
notre site web 
https://www.esc-clermont.fr/lalternance/

DUREE : 
490 h

FRAIS DE SCOLARITE : 
9 250 €

CONTRAT DE PROFESSIONNALISATION
Le salaire, pour un contrat de professionnalisation :

Age Rémunération
Moins de 21 ans Au moins 65% du SMIC
21 ans à 25 ans révolus Au moins 80% du SMIC
26 ans et plus Au moins le SMIC ou 85% de la rémunération 

minimale conventionnelle ordinaire



The Business 
School 
in Figures

Since 

1919 
12000 
Graduates

1420 
Students

100 
International partners

200 
Partner Companies

200 
Professional Lecturers

Top 100 
Financial Times

52 
Nationalities on Campus



Student Life At Clermont-Fd: 
France’s Best Student City

INTERNATIONAL OFFICE

SUPPORT BEFORE, DURING AND AFTER YOUR STAY
ESC Clermont’s International Office provides consistent support 
to international students for them to make the most of their 
unique experience at ESC Clermont. Students are provided with 
practical assistance and support in terms of accommodation 
search, visa regulations, health matters and any other issues 
that may arise during a student’s stay. The International Office 
accompanies students before their stay, integrates the students 
during their stay and builds ties with the students after they 
finish their study period.

THE CITY OF CLERMONT-FERRAND

Located at the heart of France, Clermont-Ferrand is ranked as 
the best student city in France* welcoming more than 42,000 
students who are attracted by the city’s quality education, 
cultural and sport infrastructure, safety levels and the dynamic 
economy of the city, where 1 out of 3 citizens is less than 20 
years old. The city has proximity to other major French and 
European cities.
* l’Etudiant Ranking 2014-2015

HOUSING

The school has a partnership agreement with ‘Moversia’ an 
agency that provides international students with practical 
and personalized services to ensure a comfortable stay in 
Clermont-Ferrand. The service is completely free of charge for 
full fee-paying ‘non-exchange’ students.. 
The service includes:
• Pre-arrival housing search and welcoming

(Communication of accommodation offers and photos, Airport 
pickup and so on..)

• Administrate assistance 
(Housing grant, Housing lease, Electricity, gas and internet 
contracts, Opening bank account)

the average time 
that students take 
to go to school

the accommodation 
search starts 
nearly two months 
before coming in 
September

FINDING ACCOMMODATION, AN EASY TASK

80% 75%10 monthsmin 2of the students can 
go back home to 
have lunch

of the students 
go to the school 
on foot

Survey GO2C, April 2016

COST OF LIVING
320€-400€ 
Accommodation

150€-250€ 
Meals

30€-80€ 
Outings

50€-70€ 
Other expenses 
(Transport, Communication 
and so on)

Total per month: 
Between 550€ 
and 800€



AYMERIC − PIERRE JEAN − HEWAD − ABDEL-KADER − STÉPHANE − PATRICK − MARIE-CAROLINE − NAWEL − HAMDI − 
CASSANDRA − FLORIANNE − ROLLAND − ALEXIANE − MANDY − PRAGATHEASHWARAN − NICOLE − PIERRE-JACQUES − 
YOUNES − PIERRE GUILLAUME − MARIE-CHARLOTTE − VALENTINE − ANGÉLINE − SABRI − MUSTAFA − LÉONARD − LENA 
− YU − KADIATOU − NAÏMA − JULIAN MATEO − MARIELLA − YOUNESS − ABRAHAM − KHADRA − CELESTE VIRIDIANA − ANNE 
− IBRAHIM − SIMON − YUFEI − NAJIM − ORIANNE − LAURÈNE − MARILYN − JOANNA − ATMAN − NEMR − CHARLYNE − EZAT 
− JUGURTA − ELOM − MICHELLE − JULIE − HUIXIN − PIERRE-MARIE − STEEVES − IBTISSAM − DOVI − KATTHIYA − JUSTE 
− CLAUDE-MICHEL − YOAN − ALLAN − JEAN-JULIEN − CHARLY − PIERRE-ADRIEN − OPHÉLY − MAHER YAHYA HAMZAH 
− FATMA− LAURINE − SHAN-SHU − ANNABELLE − ELVIRE ALINE − GAULTIER − COLINE − MALORY − AMAURY − DARREN − 
CHRISTÈLE − HEIKE − SERKAN − ANGELA − NOËLLE − SUZELLE − OUSSAMA − LAURA − JOSIANE − MAURICIO − AZZEDINE −  
MARIE-EMILIE − EKATERINA − NASSIMA − NAGHAM − RÉBECCA − JUHI RAJENDRA MANGALA − ADNAN − KHALIDA − 
ADAM − JING YE − TOMASZ − CHONG YAN − ANAS − AIMAO − SERVANE − ABDOUL AZIZ − PABLO − GAENAELLE  − XIAOLI 
− JIAMING − FRANÇOISE − GUSTAVE − MANON − ADELAIDE − LAURIANE − JILLES − ALEXANDRE-CONSTANT − SOFIANE − 
OLIVIER − INGRID − BÉNÉDICTE − RUIQI − CÉCILE − EMILIENNE − GERY − JÉROME − ANNE-JULIE - IDRISS PASCAL − PIERRE 
OLIVIER − YUKUN − FATINE − SOFIAN − ABDELAHAD − GÉRARD − MORAD − CLAUDE-MARIE − GWLADYS − SANDIE − CINDIE 
− CONSTANTIN − MILTON − RANJITH KUMAR − SEVERIN − JULES − NABIL − MARJOLAINE − JACQUES − MICHÉE − OUMAYMA 
− IHSAN − DUONG ANH − ARAME − KARINE − KOFFI − KATHARINA − WALID − JORDAN − LINYUN − ANNE-CLAIRE − SOMMAYYA 
− JOHN − CLAUDIE − ARMAND − ANNE-VALÉRIE − ESTHER − FARA − DJAMEL − ESTHER  CHARLIE − MIRABELLE LAURE 
− QING − QUENTIN − MAGALI − JASON − DULCE − LUC − LAURIS − RAOUL − CORINNE − LISELOTTE − EDUARDO − QIAN − 
LADY − JORIS − KLANTCHA LOIC − ELISE − LALI − ARTHUR − ERIKA − ANDREW − GAËLLE − EMMANUEL-HENRY − VIVIEN − 
ANTONIO − DENOAL − LAILA − KATARZYNA − ALEXIS − ANIS − PIERRE-DANIEL − LOUISE − SÉGOLENE − HELOISE − BO − LI JIA 
− CLAIRE − HANAA − PATRIK − MOHAMMED − ADDA − AÏKEL-ANDRÉ − JEAN-CAMILLE − BRAHIM − WALTER − PIERRE-ANDRÉ 
− PERRINE − THÉODORA − EL MAHDI − MATTHIAS − AUDREY − ALEXINE − HAMZA − SAFAE − GWENNAËLLE − MARGAUX − 
ALEXIANA − SOUFIANE − DANA − AMBRE − JANET − PIOTR − SIHAM − ANITA − GEORGETTE − JOCELYN − MARIE-JOSÉPHINE 
− CHARLES-EDOUARD − JULINE − ROUSLAN − FENG − PATRICIA − ALEXANDRE − PIERRE-ALAIN − VAITIARE − GHASSAN − 
BRANDON − ROGER − MADELEINE − LYSE-CLAIRE − RAPHAËLE − MENDEL − ANOUAR − LEI  − YOUSSRA
IMANE − JEAN-PHILIPPE − JEAN-THIERRY − LOTHAIRE − GABRIEL − PHILIPPE-OLIVIER − RAVI CHANDRA − YANIS − SAÏDA 
− KPADÉ − SIMONE − RASTISLAV − VANI PRATHYUSHA − CHRISTELE − CHAKIB − DANIEL − NAVYA − MARIE-AIMÉE − 
GEORGINA − ALBANE − CHÂU − HUA − DIMITRI − BRUNE − ANINDYA − OPHÉLIE − DENISE − CLÉLIA − QINGYANG − JIMMY − 
BONAVENTURE − XUAN − YAËL − YVONNE − JOËL − GABIJA − SHARIF − QUOC VINH − JEAN-NICOLAS − ANNE-CHARLOTTE 
− HUIFANG − MARIE-JULIE − ELOÏSE − BINTOU CIRÉ − BTISSAM − MIALY − MARIE-CÉCILE − HANENE − KATARZYNA − KETTY 
− HAOYI − JEAN-FABRICE − MARIE-BERNADETTE − NORVAN − JEANETTE − BRUNO − BENOIT − ANTOINE − ALEXIA MAXINE − 
JOACHIM − GHISLAIN − SMAÏL − FLORA − STEFFIE − AKIM − ROBIN − PATRICE − YASMINE − ELIZABETE − ANAÏS − HALWARD 
− EVE − GHYSLAINE − ELIO − LUIGI − STEVE FRANCK − MOSES JOHN − RYAD − MIAO − NAJIB − THEO − DELPHINE-SOPHIE 
− ANIKET − UGO − FRANK − CHRISTIAN − CÉCILE-SOPHIE − IWONA − CHARLIE − KATHERINE − CHEN − ANTONIN − MOUNA 
− MYRIAM − FERRÉOL − CLELIA − FRANCOIS-HUBERT − JULIA − JEANINE − ANOUK − STEEVE − ANIELLA − LILY − FLORIE 
− ANNE CLAIRE − JING − CARL PHILIP − FATIMA − FRANCOIS-XAVIER − NOLWENN − PAPA ABDOU − JORDY − HARMONY 
− BRIGITTE − MOUNIR − MARIANNIG − AYMERICK − LINDA − MONIKA − ANNETTE − ADAMA − DOUGLAS − ALINE − FOUAD − 
ANNA − PIERRE-THOMAS − KARIN − LAËTITIA − JEAN-RÉGIS − AISSAM − SILIANE − MARTIAL-JEAN-FRANÇOIS − JEAN-MARIE 
− YALCIN − AUBIN − JIA − OTILIA − KIERAN − MARIE-PIERRE − PIERRE-EDOUARD − HEIDI − SOURYANA − CHARLES - PHILIPPE 
− EDWARD − NIHAD − ANDY − MATHEW − CYRILLE − TANIA − MARCELO − ROMARIC - MARINA − RICCARDO − AARTI 
YASSINE − KIMBERLY − FERNANDE − MOHAMMED AMINE − MARIE-ALINE − YOSRA − JULIANNE − XIAOMENG − 
BAUDOIN −AXELLE − BAPTISTE − ERIC  − JOSEF − ARCANGELA − GWENDOLINE − WOJCIECH − LORÈNE − THUAN − MARC-
CÉDRIC − GRACE ELSA − EMILIE − CILIA − GRÉGORY − EDITH − JLAN HONG − THIBAUD − FIONA − RACHAAD − MBAYE − JEAN 
CHRYSOSTOME − MARIE-THÉRÈSE − VIVIANE − SWANNY − JEAN-BASILE − LEILA − NOËL − SUMER − MATHIEU − ASMA − 
MERILIE − MAJDOULINE FADELLA − MALIKA − HUI − BEATRIZ − SYLVAINE − CORENTIN − SMAIL − BÉATRICE − JOSETTE − 
RUOYUN − ADELIE − VITAL − KRISZTIAN − JUAN CARLOS − FRANCK − CLINTON − SYLVAIN − SALAH− MARIACARMELA − 
MARIE-EVE − ANGELO − JESSICA − YVES STEPHANE − GEORGE − YASSIR − PEDRO − ANA ALEXANDRA − PIERRICK −  
JEAN − EDWIN − JEAN-CHRISTIAN − DRAZEN − DIMITRY − HAJAR − ZAKARIA − PIERRE-LOUIS − PAULETTE − AMATA − MARIE-
LOUISE − RABAH − AURÉLIA − THAGHBALOUTE − CHRISTIANE − FLAVIENNE − JEAN-MICHEL − MICHELINE − MADELINE − 
XIAOYU − MARK − MATTEO − COSIMO − FOAD − ANGÈLE − MARIA XIMENA − ANTOINETTE − KAUGHNAN JOSEPH − LADIOLAV 
− RUDY − AÏNI − ELINE − YAWO SELOM − CHRYSTÈLE − MARIA JOSE − SORAYA − GINO − JUNIOR − SAM − FREDERIC − RAHUL 
− KATELL − MAGUY − SOFIA − CHUNXUAN − MOURAD − ANTONNIN − JACQUELINE − TATIANA − BRENDA − CHANTAL − ELISA 
− AHMED ACHRAF − FABIENNE − JOIE-CLAIRE − FANNY − KOSSIVI − NAWAL − ALBÉRIC − AMÉLIE − STEVE-AIMÉ − ÖTHMAN 
− YGLINGA − ALAIN CYRIL  − QILONG − VIRGILIA − MARINA − RICCARDO − AARTI − KHALID MOHAMMED ALI − MELAINE − 
ANDREA − DAVID − OUSSOUNA − LAURA ESTEFANYA − JEAN-FRÉDÉRIC − CÉDRIC − RAJKUMAAR − ALVARO − LÉNAÏG − 

MASTERS 
OF SCIENCE 

Les cours                   la vie qui va avec

• Business Intelligence & Analytics 
• Control, Audit & Corporate Finance
• International Commerce & Digital Marketing 
• Project Management

 

 
Contacts
International students

Mohamed ELZAYADI 
Recruitment Manager 
mohamed.el-zayadi@esc-clermont.fr  
+33(0)4 63 79 42 18

Suivez toutes nos actualités sur les réseaux sociaux 

Groupe ESC Clermont 
4 boulevard Trudaine 
63000 Clermont-Ferrand 
04 73 98 24 24

w w w. e s c - c le r m o n t . f r
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French students  
Maxime GUICHARD 
Promotions Officer  
maxime.guichard@esc-clermont.fr  
+33(0)6 38 63 23 24

   

ADMISSION
ENTRY REQUIREMENTS
• A 4-year Bachelor degree or Validated Master 1
• Proficiency in English (Official TOEFL score of 550 at least, or IELTS 6.0)

SCHOLARSHIPS
Early bird scholarships:
• Reduction on the fees for students who pay the full fees before starting the programme.

Scholarships provided by ESC Clermont Foundation:
• Scholarships based on three criteria: Financial situation, academic performance and behavior of the students.

Scholarships to go abroad:
• Scholarships allowing students to finance part of their stay in Europe as part of their study abroad in partner university 

or internship.

APPLICATION PROCEDURE
• All applications are to be submitted on line on http://www.esc-clermont.fr/en/apply-online/
• Candidates will be invited to take a skype interview on an automated video conference aiming to evaluate their academic 

profile, motivation and linguistic skills.

TUITION 
FEES

11,000 EUROS 
FOR THE MSc. PROGRAMME

FEES ALSO INCLUDE:
• Access to online learning resources
• Access to JobLab
• Subscription to the student union 
• Access to ESC Alumni during 2 years

        Join us 
    at ESC Clermont

MSc
M a s t e r  o f  S c i e n c e



Groupe ESC Clermont fosters ERS engagement amongst 
its students. Various initiatives directly relating to societal 
responsibility have been launched through various Students 
Associations. Students in the Grandes Ecoles have always 
been expected to participate in student associations to gain 
experience, maturity and a certain autonomy as complementary 
experience to their academic courses. Groupe ESC Clermont 
encourages students to take part and support its Student 
Associations and various societal projects and humanitarian 
causes:   

STUDENT’S UNION 
LE BUREAU DES ELEVES 

STUDENTS SPORTS SOCIETY 
LE BUREAU DES SPORTS 

STUDENT CULTURAL SOCIETY 
POLE CULTURE

STUDENT CREATIVITY SOCIETY 
BUREAU DE LA CREATION

STUDENT VOLUNTEERING 
SERVICES 
POLE HUMANITAIRE

STUDENT JOB CENTRE 
ALTERNATIVES

STUDENT MUSIC SOCIETY 
FESTIV’EN ZIC

STUDENT BUSINESS SOCIETY 
SEGMA

STUDENT AMBASSADOR 
SOCIETY 
GO2C

provides students with a sense 
of community and enhances 
cohesion. Social events, clubs and 
networks help provide openness 
in a welcoming environment and 
promote a positive image of the 
Business School: Fresher week-
ends, the winter annual Ball, 
the Spring Gala, the Graduation 
evening event, Afterworks, cultural 
activities for newcomers...

Football, rugby, handball, 
basketball, volley-ball, 
cheerleading, skiing. The 
Association “Semineige” organises 
a four-day skiing trip.

It organises international culinary 
and œnological events, with 
themes based on food and drink 
from around the world.

Unites creative minds in clubs 
or during lessons and travels in 
a vast range of fields, including 
journalism, graphic wdesign, travel 
and the discovery of different 
cultures and social issues,  art 
photography and exhibitions, 
music- students form pop bands…

An association which provides 
students with temporary jobs.

A musical festival organisation 
providing a stage for semi-
professional, turned professional 
artists waiting for the big break. 

A company run out of the Business 
School by the students themselves 
for the past 46 years. It provides 
Strategy, HR, Finance and 
Marketing support to local young 
entrepreneurs looking to create 
their own businesses or develop 
their Start-Up or a new business 
activity of a small or medium-sized 
company. 

Engages in the organisation of 
many charitable and humanitarian 
events and initiatives (weekly 
visits to elderly and retired 
people; organising food collects 
in partnership with a renowned 
French food bank Association 
« Restos du Cœur »; collecting 
second hand clothes, shoes, 
bags etc..; fundraising alongside 
charities… 

The largest Association at Groupe 
ESC Clermont, where students act 
as ambassadors for the Business 
School.

Student 
associations 

& student life
Clermont, 
               so close to european              
                    capitals

Paris Paris Paris 
> 348 km

Lyon on 
> 137 km> 137 km

GenevaGenevaGenevaGenevaGenevaGeneva
> 312 km> 312 km> 312 km> 312 km> 312 km> 312 km

Turinurinurin
> 359 km> 359 km> 359 km

BarBarBarBarcecelonalonalonalona
> 494km> 494km> 494km> 494km> 494km> 494km> 494km

ClermontClermontClermont

About 
the MSc. 
Programme

DYNAMIC COURSES

The Master of Science is a specialized Master’s programme 
that provides students with expertise in a certain area of 
specialization or domain. Students will also acquire general 
managerial skills and competencies that are essential to having 
an outstanding career in any field. 

The programme is designed for:
• Fresh graduates or graduates with little experience 

Those who would like to pursue postgraduate studies in order to specialize in a 
particular area boosting their career prospects upon finishing the programme

• Professionals with several years of experience
Those who are looking forward to returning to studies to gain specific expertise and 
acquire new skills with the aim to develop their professional career further in an 
evolving job market

The Master of Science deploys a dynamic and innovative approach to teaching, one that 
reinforces practice through the different learning methods: face-to-face learning, case 
studies, company projects, lectures by professionals and coaching.
Lectures are delivered by:
• High-level leaders stemming from the management world including managers 

and consultants from various backgrounds, fields and industries.
• Faculty professors recognized as experts in their fields of study.

Only 5% of the world’s business schools 
are AACSB-accredited.

All our MSc. programmes are CGE 
accredited (Consortium of Graduate 
Schools of Management which is a 
network of the 38 business schools in 
France offering quality education).

Screenshots from MSc in BIA’s courses

2 new associations : 
COULEUR TOUCAN a student communications service 
ESPORT ENTHUSIASTS a student online gaming team competing in online tournaments

Clermont-Ferrand is surrounded by volcanoes, including the Chaine des Puys, 
recently recognized by UNESCO as a World Heritage Site. Formed 95,000 
years ago, it has been inactive for around 6,000 years. Don’t worry about 

unexpected rumbles!
Clermont-Ferrand is close to other major French and European cities:

• Paris, the most visited city in 
the world, with the Eiffel Tower, 
The Louvre Museum or the 
Champs Elysées Avenue is just 
a 3 hours away by train

• Lyon, the main city of the 
Auvergne Rhône-Alpes region 
with its historic districts and 
culinary specialties is within a 2 
hours drive, and the ski slopes 
of the Alps are just a 2 hours 
drive further

• The Mediterranean Sea and 
its coastal towns of character: 
Marseille in France, Barcelona 
in Spain, La Spezia in Italy…

• Geneva, Brussels, London, 
Berlin, Amsterdam ... 
European capitals are just a 
few hours away for exotic trips 
and easily reached by plane



Groupe ESC Clermont fosters ERS engagement amongst 
its students. Various initiatives directly relating to societal 
responsibility have been launched through various Students 
Associations. Students in the Grandes Ecoles have always 
been expected to participate in student associations to gain 
experience, maturity and a certain autonomy as complementary 
experience to their academic courses. Groupe ESC Clermont 
encourages students to take part and support its Student 
Associations and various societal projects and humanitarian 
causes:   

STUDENT’S UNION 
LE BUREAU DES ELEVES 

STUDENTS SPORTS SOCIETY 
LE BUREAU DES SPORTS 

STUDENT CULTURAL SOCIETY 
POLE CULTURE

STUDENT CREATIVITY SOCIETY 
BUREAU DE LA CREATION

STUDENT VOLUNTEERING 
SERVICES 
POLE HUMANITAIRE

STUDENT JOB CENTRE 
ALTERNATIVES

STUDENT MUSIC SOCIETY 
FESTIV’EN ZIC

STUDENT BUSINESS SOCIETY 
SEGMA

STUDENT AMBASSADOR 
SOCIETY 
GO2C

provides students with a sense 
of community and enhances 
cohesion. Social events, clubs and 
networks help provide openness 
in a welcoming environment and 
promote a positive image of the 
Business School: Fresher week-
ends, the winter annual Ball, 
the Spring Gala, the Graduation 
evening event, Afterworks, cultural 
activities for newcomers...

Football, rugby, handball, 
basketball, volley-ball, 
cheerleading, skiing. The 
Association “Semineige” organises 
a four-day skiing trip.

It organises international culinary 
and œnological events, with 
themes based on food and drink 
from around the world.

Unites creative minds in clubs 
or during lessons and travels in 
a vast range of fields, including 
journalism, graphic wdesign, travel 
and the discovery of different 
cultures and social issues,  art 
photography and exhibitions, 
music- students form pop bands…

An association which provides 
students with temporary jobs.

A musical festival organisation 
providing a stage for semi-
professional, turned professional 
artists waiting for the big break. 

A company run out of the Business 
School by the students themselves 
for the past 46 years. It provides 
Strategy, HR, Finance and 
Marketing support to local young 
entrepreneurs looking to create 
their own businesses or develop 
their Start-Up or a new business 
activity of a small or medium-sized 
company. 

Engages in the organisation of 
many charitable and humanitarian 
events and initiatives (weekly 
visits to elderly and retired 
people; organising food collects 
in partnership with a renowned 
French food bank Association 
« Restos du Cœur »; collecting 
second hand clothes, shoes, 
bags etc..; fundraising alongside 
charities… 

The largest Association at Groupe 
ESC Clermont, where students act 
as ambassadors for the Business 
School.

STUDENT BUSINESS SOCIETY 
SEGMA
A company run out of the Business 

Student 
associations 

& student life
Clermont, 
               so close to european              
                    capitals

About 
the MSc. 
Programme

DYNAMIC COURSES

The Master of Science is a specialized Master’s programme 
that provides students with expertise in a certain area of 
specialization or domain. Students will also acquire general 
managerial skills and competencies that are essential to having 
an outstanding career in any field. 

The programme is designed for:
• Fresh graduates or graduates with little experience 

Those who would like to pursue postgraduate studies in order to specialize in a 
particular area boosting their career prospects upon finishing the programme

• Professionals with several years of experience
Those who are looking forward to returning to studies to gain specific expertise and 
acquire new skills with the aim to develop their professional career further in an 
evolving job market

The Master of Science deploys a dynamic and innovative approach to teaching, one that 
reinforces practice through the different learning methods: face-to-face learning, case 
studies, company projects, lectures by professionals and coaching.
Lectures are delivered by:
• High-level leaders stemming from the management world including managers 

and consultants from various backgrounds, fields and industries.
• Faculty professors recognized as experts in their fields of study.

Only 5% of the world’s business schools 
are AACSB-accredited.

All our MSc. programmes are CGE 
accredited (Consortium of Graduate 
Schools of Management which is a 
network of the 38 business schools in 
France offering quality education).

Screenshots from MSc in BIA’s courses

2 new associations : 
COULEUR TOUCAN a student communications service 
ESPORT ENTHUSIASTS a student online gaming team competing in online tournaments

Clermont-Ferrand is surrounded by volcanoes, including the Chaine des Puys, 
recently recognized by UNESCO as a World Heritage Site. Formed 95,000 
years ago, it has been inactive for around 6,000 years. Don’t worry about 

unexpected rumbles!
Clermont-Ferrand is close to other major French and European cities:

• Paris, the most visited city in 
the world, with the Eiffel Tower, 
The Louvre Museum or the 
Champs Elysées Avenue is just 
a 3 hours away by train

• Lyon, the main city of the 
Auvergne Rhône-Alpes region 
with its historic districts and 
culinary specialties is within a 2 
hours drive, and the ski slopes 
of the Alps are just a 2 hours 
drive further

• The Mediterranean Sea and 
its coastal towns of character: 
Marseille in France, Barcelona 
in Spain, La Spezia in Italy…

• Geneva, Brussels, London, 
Berlin, Amsterdam ... 
European capitals are just a 
few hours away for exotic trips 
and easily reached by plane



AYMERIC − PIERRE JEAN − HEWAD − ABDEL-KADER − STÉPHANE − PATRICK − MARIE-CAROLINE − NAWEL − HAMDI − 
CASSANDRA − FLORIANNE − ROLLAND − ALEXIANE − MANDY − PRAGATHEASHWARAN − NICOLE − PIERRE-JACQUES − 
YOUNES − PIERRE GUILLAUME − MARIE-CHARLOTTE − VALENTINE − ANGÉLINE − SABRI − MUSTAFA − LÉONARD − LENA 
− YU − KADIATOU − NAÏMA − JULIAN MATEO − MARIELLA − YOUNESS − ABRAHAM − KHADRA − CELESTE VIRIDIANA − ANNE 
− IBRAHIM − SIMON − YUFEI − NAJIM − ORIANNE − LAURÈNE − MARILYN − JOANNA − ATMAN − NEMR − CHARLYNE − EZAT 
− JUGURTA − ELOM − MICHELLE − JULIE − HUIXIN − PIERRE-MARIE − STEEVES − IBTISSAM − DOVI − KATTHIYA − JUSTE 
− CLAUDE-MICHEL − YOAN − ALLAN − JEAN-JULIEN − CHARLY − PIERRE-ADRIEN − OPHÉLY − MAHER YAHYA HAMZAH 
− FATMA− LAURINE − SHAN-SHU − ANNABELLE − ELVIRE ALINE − GAULTIER − COLINE − MALORY − AMAURY − DARREN − 
CHRISTÈLE − HEIKE − SERKAN − ANGELA − NOËLLE − SUZELLE − OUSSAMA − LAURA − JOSIANE − MAURICIO − AZZEDINE −  
MARIE-EMILIE − EKATERINA − NASSIMA − NAGHAM − RÉBECCA − JUHI RAJENDRA MANGALA − ADNAN − KHALIDA − 
ADAM − JING YE − TOMASZ − CHONG YAN − ANAS − AIMAO − SERVANE − ABDOUL AZIZ − PABLO − GAENAELLE  − XIAOLI 
− JIAMING − FRANÇOISE − GUSTAVE − MANON − ADELAIDE − LAURIANE − JILLES − ALEXANDRE-CONSTANT − SOFIANE − 
OLIVIER − INGRID − BÉNÉDICTE − RUIQI − CÉCILE − EMILIENNE − GERY − JÉROME − ANNE-JULIE - IDRISS PASCAL − PIERRE 
OLIVIER − YUKUN − FATINE − SOFIAN − ABDELAHAD − GÉRARD − MORAD − CLAUDE-MARIE − GWLADYS − SANDIE − CINDIE 
− CONSTANTIN − MILTON − RANJITH KUMAR − SEVERIN − JULES − NABIL − MARJOLAINE − JACQUES − MICHÉE − OUMAYMA 
− IHSAN − DUONG ANH − ARAME − KARINE − KOFFI − KATHARINA − WALID − JORDAN − LINYUN − ANNE-CLAIRE − SOMMAYYA 
− JOHN − CLAUDIE − ARMAND − ANNE-VALÉRIE − ESTHER − FARA − DJAMEL − ESTHER  CHARLIE − MIRABELLE LAURE 
− QING − QUENTIN − MAGALI − JASON − DULCE − LUC − LAURIS − RAOUL − CORINNE − LISELOTTE − EDUARDO − QIAN − 
LADY − JORIS − KLANTCHA LOIC − ELISE − LALI − ARTHUR − ERIKA − ANDREW − GAËLLE − EMMANUEL-HENRY − VIVIEN − 
ANTONIO − DENOAL − LAILA − KATARZYNA − ALEXIS − ANIS − PIERRE-DANIEL − LOUISE − SÉGOLENE − HELOISE − BO − LI JIA 
− CLAIRE − HANAA − PATRIK − MOHAMMED − ADDA − AÏKEL-ANDRÉ − JEAN-CAMILLE − BRAHIM − WALTER − PIERRE-ANDRÉ 
− PERRINE − THÉODORA − EL MAHDI − MATTHIAS − AUDREY − ALEXINE − HAMZA − SAFAE − GWENNAËLLE − MARGAUX − 
ALEXIANA − SOUFIANE − DANA − AMBRE − JANET − PIOTR − SIHAM − ANITA − GEORGETTE − JOCELYN − MARIE-JOSÉPHINE 
− CHARLES-EDOUARD − JULINE − ROUSLAN − FENG − PATRICIA − ALEXANDRE − PIERRE-ALAIN − VAITIARE − GHASSAN − 
BRANDON − ROGER − MADELEINE − LYSE-CLAIRE − RAPHAËLE − MENDEL − ANOUAR − LEI  − YOUSSRA
IMANE − JEAN-PHILIPPE − JEAN-THIERRY − LOTHAIRE − GABRIEL − PHILIPPE-OLIVIER − RAVI CHANDRA − YANIS − SAÏDA 
− KPADÉ − SIMONE − RASTISLAV − VANI PRATHYUSHA − CHRISTELE − CHAKIB − DANIEL − NAVYA − MARIE-AIMÉE − 
GEORGINA − ALBANE − CHÂU − HUA − DIMITRI − BRUNE − ANINDYA − OPHÉLIE − DENISE − CLÉLIA − QINGYANG − JIMMY − 
BONAVENTURE − XUAN − YAËL − YVONNE − JOËL − GABIJA − SHARIF − QUOC VINH − JEAN-NICOLAS − ANNE-CHARLOTTE 
− HUIFANG − MARIE-JULIE − ELOÏSE − BINTOU CIRÉ − BTISSAM − MIALY − MARIE-CÉCILE − HANENE − KATARZYNA − KETTY 
− HAOYI − JEAN-FABRICE − MARIE-BERNADETTE − NORVAN − JEANETTE − BRUNO − BENOIT − ANTOINE − ALEXIA MAXINE − 
JOACHIM − GHISLAIN − SMAÏL − FLORA − STEFFIE − AKIM − ROBIN − PATRICE − YASMINE − ELIZABETE − ANAÏS − HALWARD 
− EVE − GHYSLAINE − ELIO − LUIGI − STEVE FRANCK − MOSES JOHN − RYAD − MIAO − NAJIB − THEO − DELPHINE-SOPHIE 
− ANIKET − UGO − FRANK − CHRISTIAN − CÉCILE-SOPHIE − IWONA − CHARLIE − KATHERINE − CHEN − ANTONIN − MOUNA 
− MYRIAM − FERRÉOL − CLELIA − FRANCOIS-HUBERT − JULIA − JEANINE − ANOUK − STEEVE − ANIELLA − LILY − FLORIE 
− ANNE CLAIRE − JING − CARL PHILIP − FATIMA − FRANCOIS-XAVIER − NOLWENN − PAPA ABDOU − JORDY − HARMONY 
− BRIGITTE − MOUNIR − MARIANNIG − AYMERICK − LINDA − MONIKA − ANNETTE − ADAMA − DOUGLAS − ALINE − FOUAD − 
ANNA − PIERRE-THOMAS − KARIN − LAËTITIA − JEAN-RÉGIS − AISSAM − SILIANE − MARTIAL-JEAN-FRANÇOIS − JEAN-MARIE 
− YALCIN − AUBIN − JIA − OTILIA − KIERAN − MARIE-PIERRE − PIERRE-EDOUARD − HEIDI − SOURYANA − CHARLES - PHILIPPE 
− EDWARD − NIHAD − ANDY − MATHEW − CYRILLE − TANIA − MARCELO − ROMARIC - MARINA − RICCARDO − AARTI 
YASSINE − KIMBERLY − FERNANDE − MOHAMMED AMINE − MARIE-ALINE − YOSRA − JULIANNE − XIAOMENG − 
BAUDOIN −AXELLE − BAPTISTE − ERIC  − JOSEF − ARCANGELA − GWENDOLINE − WOJCIECH − LORÈNE − THUAN − MARC-
CÉDRIC − GRACE ELSA − EMILIE − CILIA − GRÉGORY − EDITH − JLAN HONG − THIBAUD − FIONA − RACHAAD − MBAYE − JEAN 
CHRYSOSTOME − MARIE-THÉRÈSE − VIVIANE − SWANNY − JEAN-BASILE − LEILA − NOËL − SUMER − MATHIEU − ASMA − 
MERILIE − MAJDOULINE FADELLA − MALIKA − HUI − BEATRIZ − SYLVAINE − CORENTIN − SMAIL − BÉATRICE − JOSETTE − 
RUOYUN − ADELIE − VITAL − KRISZTIAN − JUAN CARLOS − FRANCK − CLINTON − SYLVAIN − SALAH− MARIACARMELA − 
MARIE-EVE − ANGELO − JESSICA − YVES STEPHANE − GEORGE − YASSIR − PEDRO − ANA ALEXANDRA − PIERRICK −  
JEAN − EDWIN − JEAN-CHRISTIAN − DRAZEN − DIMITRY − HAJAR − ZAKARIA − PIERRE-LOUIS − PAULETTE − AMATA − MARIE-
LOUISE − RABAH − AURÉLIA − THAGHBALOUTE − CHRISTIANE − FLAVIENNE − JEAN-MICHEL − MICHELINE − MADELINE − 
XIAOYU − MARK − MATTEO − COSIMO − FOAD − ANGÈLE − MARIA XIMENA − ANTOINETTE − KAUGHNAN JOSEPH − LADIOLAV 
− RUDY − AÏNI − ELINE − YAWO SELOM − CHRYSTÈLE − MARIA JOSE − SORAYA − GINO − JUNIOR − SAM − FREDERIC − RAHUL 
− KATELL − MAGUY − SOFIA − CHUNXUAN − MOURAD − ANTONNIN − JACQUELINE − TATIANA − BRENDA − CHANTAL − ELISA 
− AHMED ACHRAF − FABIENNE − JOIE-CLAIRE − FANNY − KOSSIVI − NAWAL − ALBÉRIC − AMÉLIE − STEVE-AIMÉ − ÖTHMAN 
− YGLINGA − ALAIN CYRIL  − QILONG − VIRGILIA − MARINA − RICCARDO − AARTI − KHALID MOHAMMED ALI − MELAINE − 
ANDREA − DAVID − OUSSOUNA − LAURA ESTEFANYA − JEAN-FRÉDÉRIC − CÉDRIC − RAJKUMAAR − ALVARO − LÉNAÏG − 

MASTERS 
OF SCIENCE 

Les cours                   la vie qui va avec

• Business Intelligence & Analytics 
• Control, Audit & Corporate Finance
• International Commerce & Digital Marketing 
• Project Management

 

 
Contacts
International students

Mohamed ELZAYADI 
Recruitment Manager 
mohamed.el-zayadi@esc-clermont.fr  
+33(0)4 63 79 42 18

Suivez toutes nos actualités sur les réseaux sociaux 

Groupe ESC Clermont 
4 boulevard Trudaine 
63000 Clermont-Ferrand 
04 73 98 24 24

w w w. e s c - c le r m o n t . f r

Conception graphique : Service Communication ESC Clermont 
Crédits photos : ©Pierre Soissons - Groupe ESC Clermont - Rocher Production - CRDTA - Freepik

Document non contractuel  • janvier 2019

French students  
Maxime GUICHARD 
Promotions Officer  
maxime.guichard@esc-clermont.fr  
+33(0)6 38 63 23 24

   

ADMISSION
ENTRY REQUIREMENTS
• A 4-year Bachelor degree or Validated Master 1
• Proficiency in English (Official TOEFL score of 550 at least, or IELTS 6.0)

SCHOLARSHIPS
Early bird scholarships:
• Reduction on the fees for students who pay the full fees before starting the programme.

Scholarships provided by ESC Clermont Foundation:
• Scholarships based on three criteria: Financial situation, academic performance and behavior of the students.

Scholarships to go abroad:
• Scholarships allowing students to finance part of their stay in Europe as part of their study abroad in partner university 

or internship.

APPLICATION PROCEDURE
• All applications are to be submitted on line on http://www.esc-clermont.fr/en/apply-online/
• Candidates will be invited to take a skype interview on an automated video conference aiming to evaluate their academic 

profile, motivation and linguistic skills.

TUITION 
FEES

11,000 EUROS 
FOR THE MSc. PROGRAMME

FEES ALSO INCLUDE:
• Access to online learning resources
• Access to JobLab
• Subscription to the student union 
• Access to ESC Alumni during 2 years

        Join us 
    at ESC Clermont

MSc
M a s t e r  o f  S c i e n c e




